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Social Media Overview
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Clarion Airport Hotel & Conference Center . 8ecome a fan

wall Info  Photos Discussions Links

Clarion Airport Hotel & Conference Center Need a Job! We have

positions available for a Breakfast Cook, Sales Manager & Catering EA SPORTS Active
Manager. Call us 904-741-1997 or e-mail your resume at

dos@jaxclarion.com

Clarion Airport Hotel & Conference Center Check out our Park and
Cruise Package! $119.99 per night, single or double occupancy with
complimentary breakfast buffet for two people, free parking up to 14 days
and complimentary transportation to/from the airport and cruise port ivational tgs fror
SPORTS ACTIVE'

ty team. Become
Clarion Airport Hotel & Conference Center Check out our Park and
Cruise Package! $119.99 per night, single or double occupancy with
complimentary breakfast buffet for two people, free parking up to 14 days - Lrve Weathes

and complimentary transportation to/from the airport and cruise port Liquid HCG Diet

berts likes this.

Clarion Airport Hotel & Conference Center Don't forget to check out our
Social Media Specials! 25% off the Best Available rate (Rack), 10% discount
off your Room Rental or a 10% discount on your F&8 event (based on 25 o o ke
people or more) Call us at 904-741-1997 and mentioned the FTFF code 4 0 s 0, S ~ i
Not valid with other discounts or during special events. Offer has been hato you s lose & g e W
extended expires 6/30/2010 8 ) FIND LOW FARES

s yon Re o — W/ 2

Current Conditions:

Clarion Airport Hotel & Conference Center Check out our Park and

Cruise Package! $119.99 per night, single or double occupancy with

complimentary breakfast buffet for two people, free parking up to 14 days Newborn by
and complimentary transportation to/from the airport and cruise port. LanierStar

Favorite Pages
Katie Bryant Memrick That's a Great Dealtiin

’ .9
n socts Luke Roberts Yes It is

—  JOA Report Let LanierStar
Touchdo: . Photography 3o

Clarion Airport Hotel & Conference Center Don't forget to check out our
Social Media Specials! 25% off the Best Available rate (Rack), 10% discount
off your Room Rental or a 10% discount on your F&B event (based on 25
people or more) Call us at 904-741-1997 and mentioned the FTFF code
Not valid with other discounts or during special events. Offer has been
extended expires 6/30/2010
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THE HESTER GROUP

My Account | Order Status | Customer Service | Espafiol Welcome. Please create an account or Sign in. o
@ Weekly Ad StoreLocator Outlet Center Servicesv  Gifts v F
V& CAR CAMERAS & MOBILE PHONES MUSIC, MOVIES VIDEO GAMES HOME &
vibeo | AUDIO | gGps | camcorDers | COMPUTERS | g orrice &BOOKS &GADGETS APPLIANCES
Search \ All Categories W | [Keyword or tem # 6O/ Credit Cards Reward Zone®
A Best Buy exclusive —
Toshiba's new Satellite laptop with Intel®
) Celeron® processor, plus it's preloaded with
/< Windows 7 Home Premium, just $349.99 >\
Shop now » )
©
TOSHIBA
Leading Innovation >
orope I n
- == (oS
. . P
This Week’s Deals Featured Offers | Outlet Center  Music, Movies & Games
See more featured offers >

Save $1,200 20%—45% Off 5%—20% Off 20% Off

Samsung 46" class 1080p select GPS receivers select digital cameras. select ENERGY STAR

LED-LCD HDTV and Internet shop now » shop now » qualified major appliances

Connectable Blu-ray player. shop now »

shop now »

Best Buy® Brands & Services .

Order Support Product Support Reward Zone® Program Corporate Info

Order Status Installation & Repairs Learn More About Best Buy bl
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facebook

Photos of Me (15)
Videos of Me (1)
Edit My Profile

Write something about yourself.

Information 4
February 4
Friends 4
270 friends See All
b
Amanda Liylo Endo Exo
Fronckoski ~ Mcwiliams
Linda Glorious
Sawyer Schmitt Johnson
Stanell
Photos 4
2 of 7 albums See Al

Mom's 50th
Celebration
cr

Greg Bruce

wall

Info  Photos Boxes +

What's on your mind?

Attach: L

¢ v

25, Greg and Dale Claussen are now friends. + Com

25\ Greg and Tarelton Cherry are now friends. « Comment - Like

25, Greg and Jack Leader are now friends. + Com

&5, Greg and Gaynelle Nair are now friends. « Comm,

25, Greg and Clifford Naylor are now friends. + Com

B3 Greg wrote on Jon Clark's Wall,

Michael Eric Braren Happy Birthday Greg!!!

3pm - Comment - Like - See Wall-to-Wall

@ Greg wrote on Michael Eric Braren's Wall,

Sharon McGlone Happy Birthday! Enjoy! Remove

February 4 at 8:24pm - Comment - Like

Carly Beam Happy Birthday!
)

ary 4 at 6:31pm - Comment - Like - See Wall-to-Wall

n
A

Monica Estevez Happy Birthday! sweety... I hope you have a great
birthday WEEK! have fun for me too please!
ME

Comment - Like

all-to-Wall - Try Birthday

Calendar

RS Smooth HAPPY BIRTHDAY!!!

ry 4 at 4:37pm - Comment - Like - See Wall-to-Wall

THE HESTER GROUP

Home Profile Account v

Create an Ad

Dollar General 3

become a
fan of DG

Become one of Dollar
General's first fans! Sign up
today for news, deals,
promotions, contests and
more,

2, Become a Fan

Hair Stylists LOVE %

FINALLY, a better way to
schedule your dlients! More
repeat business, online
promotions and less phone
tag. FREE 30 DAY TRIAL

o Like

Play a X
Dreadknight?

r Y|

Join Milions of users in an
epic fantasy game. Raise an
army of Dragons, Knights,
and Elves! Beautiful
Graphics. Play at Work!

e Like

More Ads

[ 1# Chat (Offline) v

Done
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Social Media Site Icons

l-

YouTube delicious
mySpace
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facebook digg
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Yahoo Linkedir reddit Gmall
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Social Media Sub-Categories

Social News
Digg Social News

Twitter
Slashdot

Social Networking
Facebook
MySpace

Orkut

Social Sharing
YouTube

Flickr

Tumblr

Social Bookmarking
StumbleUpon
Delicious
Meneame

Social Knowledge
Wikipedia

Yahoo Answers
Squidoo

Social Sharing

0.
Q@ *
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twitter: ﬁ

Social Networking

J— [ e W I .

Reaching the P u b I ic Through

Social Media







THE HESTER GROUP

[

Internet users as percentage of population
People with access to the Internet per 100 inhabitants. More info »

80% |
United States
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Data source: World Bank. World Development Indicators - Last updated February 3, 2010
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Data & Findings

Teen And Adult Use Of Social Networking Sites Has Risen
Significantly

Teens
« 73% of wired American teens now use social networking sites
* 65% used social networking sites in February 2008

Adults
* 47% of online adults use social networking sites
« 37% used social networking sites in November 2008

Pewinternet.org, Social Media and Young Adults, Feb. 3, 2010
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Data & Findings

Adult Usage
« 52% say they have two or more different profiles
* 42% had multiple profiles in May 2008

Facebook is the most commonly used online social network
among adults

* 73% have a profile on Facebook
* 48% have a profile on MySpace
* 14% have a LinkedIn profile

Pewinternet.org, Social Media and Young Adults, Feb. 3, 2010
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Social Media Benefits

 Information shared within a community

 Real-time:
real-time questions
‘real-time answers
sreal and current interaction

* Fans of the industry can become followers and
information is virally spread
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Public Participation

Traditional Methods for Public Participation

Workshops
Notices/Postings
Charts

Presentations, Videos,
Maps/Images

Reachin PUbIICThrough
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Public Participation

Why is public participation necessary in aviation?

» Most airports are publically owned, as such,
“good neighbor” policies encourage public
participation.

» Best opportunities for public participation include
airport master plans, environmental assessments
for capital improvement projects and Part 150
Noise Studies.

 Public outreach is becoming more and more
important in the success of these types of projects.
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Public Participation

We Need To Increase Public Participation

 |Increase project interest/awareness
 Solicit feedback

« Keep individuals informed
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Benefits Of Social Media Can Increase Public Participation
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Social Media & Public Participation

Benefits Of Social Media Can Increase Public
Participation

* Links to online resources, newsletters, etc.

« Encourages followers/builds fan base

« User generated

* Improves customer service and response time
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How To Get Started

« Champion your leadership

« Develop working group/task force of interested parties

 Involve your communications/public relations
department

* Appoint a chief listener

« Develop policy/process

I . = 1 1 | | | N . J— [ R I B I . || = - I .

Reaching the P u b I ic Through

Social Media




Industry Examples

Facebook- Eugene, Oregon Airport; Chino,
California Airport; Pittsburgh, Pennsylvania Airport,
Suvarnabhumi Airport in Bangkok, Thailand

Twitter- Flint Bishop International Airport
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Additional Industry Examples

Federal- US Census Bureau (FB), US EPA (FB),
NASA (T), US Dept. of the State (T),

Center for Disease Control (T)
State-Missouri National Guard (FB),
Ohio Department of Health (FB),

California Environmental Protection Agency (FB),
Texas Department of Transportation (FB)

County- County of San Francisco (FB),
Montgomery County, MD (T), Durham County, NC (T)

City- Albuquerque, NM (T), New York City (FB),
City of Philadelphia (FB)
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Thank you.

Questions?

T Tsr Y

HESTER GROUP

A A\J

www.hester-group.com
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